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H6 - Room 11a

PANEL: DIVERGENT METHODOLOGICAL 
TRADITIONS IN US, UK, JAPAN AND AUSTRALIA: 
COMPARABILITY AND VALIDITY ISSUES IN STUDY-
ING GRASSROOTS COMMUNITY ORGANIZATIONS 
CROSS-CULTURALLY

Thomasina Borkman
Methodological Issues in Cross-national Research with Self-Help 
Organizations – A US Perspective

Carol Munn Giddings
A Reflection on the Issues of Cross-national Research with Self-
Help Organizations – A UK Perspective

Tomofumi Oka and Richard Chenhall
Research on Self-Help Organisations in Japan: Working with a 
Sense of Duty (giri)

Richard Chenhall
Key Challenges in the Study of Australian Aboriginal 
Community Organisations

H7 - Room E

SOCIAL CAPITAL, INTERPERSONAL TRUST AND 
SOLIDARITY-BASED ECONOMY

Moderator: Luis Gaiger

Rosana Kisil and Eduardo Marino
Productive Local Arrangements: The Case of Silver Amazonia

Igor Valentim
Solidarity-Based Economy Organizations and Interpersonal 
Trust: Toward New Understandings

Luz Dolly Lopera Garcia and Francisco Aguirre
La Economía Solidaria: Propuesta Incluyente para el Desarrollo 
Humano con Oportunidades

H8 - Room F

EMERGING FORMS OF SOLIDARITY FACING 
WELFARE STATE REFORMS

Moderator: Roberto Delgado

Christina Penso d’Albenzio
¿Qué Estado de Bienstar Necesitamos?

Luc Aydogmus
Neoliberalism and the Civil Welfare Provision in Turkey: The 
Case of Deniz Deneri (The Lighthouse) Association

Amanda Novak and Claudia Machado
La Emergencia del Tercer Sector en el Contexto de la Reforma 
Social-Liberal del Estado Brasileño

Raphael Ogom 
Neo-Liberalism, the Third Sector and Sustainable Social Change 
in Sub-Saharan Africa: A Comparative Study

H9 - Room G

PERFORMANCE: UNDERSTANDING SUCCESS AND 
FAILURE 

Moderator: Anabel Cruz

Martti Muukkonen
Take a Boy and Rise Him a Man: the YMCA as a Pioneer of 
Youth Work

Matilda Luna
Integration Mechanisms and the Performance of Complex As-
sociative Systems: Two Cases

Takafumi Tanaka 
Why Nonprofit Failures Happen?

H10 - Room 18

IMPACT-DRIVEN PHILANTHROPY AND THE 
NON-PROFIT SECTOR

Moderator: Volker Then

Marta Rey Garcia
Nonprofit Marketing: a New Functional Realm for Evaluat-
ing the Organizational Performance and Social Impact of Third 
Sector Organizations

Andres Ramirez and Hakan Saraoglu
An Analytic Approach to Selecting a Nonprofit
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